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You’ve likely heard the saying, “Keep your friends close 
and your enemies closer.” That’s the way merchants need 
to start thinking about marketplaces. Instead of trying to 
compete against marketplace giants, you can use these 
channels to increase brand awareness, acquire new 
customers, improve search engine optimization (SEO) and 
boost sales.

Traditionally, marketplaces have appealed to B2C 
companies as another channel to complement their 
online or brick-and-mortar stores, but now more B2B 
companies are finding value in marketplaces. Certain 
marketplaces even cater to B2B companies by allowing 
them to distribute products in a wholesale manner that 
they couldn’t do before.

Marketplaces are also ideal for companies trying to break 
into new markets and expand globally because they 
remove the risk and costs associated with having to set 
up an international ecommerce site and business within 
the country to sell goods. 
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But managing marketplace selling can be a major maintenance 
undertaking for many sellers, namely around managing all the 
data. It is now one more place that you need to provide item 
descriptions, images, specifications and other product content. 
Orders coming in from your marketplace listings need to be 
efficiently processed, and your customer records need to 
capture activities from this channel to avoid duplication.

With many businesses still running disparate legacy systems 
supporting numerous channels independently, trying to sync 
the data from all these channels tends to be a batch-based, 
error-prone process that only shares a fraction of available 
data that is scattered across the enterprise.

http://www.netsuite.com


Copyright © 2017, Oracle and/or its affiliates. All rights reserved. Page 4

NetSuite simplifies marketplace selling by becoming the 
central hub for all your company’s data. The NetSuite 
platform provides a single, natively unified cloud-based 
commerce solution that is made up of applications 
for ecommerce, point of sale, order and inventory 
management, CRM, and ERP. With integrations between 
separate systems eliminated, fragmented sources of 
data are consolidated into a single repository, delivering 
a single source of data for all customer, item and 
product information.

With NetSuite acting as your item master, you can:

• Centrally manage product data and attributes across
all channels.

• Manage product attributes, including categorization,
multi-currency pricing, promotion eligibility,
languages, geography and marketing content in
a streamlined workflow.

• Deliver consistent, branded product data across all
channels from a single source.

With a single source of product information, content can 
be created once and syndicated to each marketplace. 
Merchants simply create any given product specifications 
and images within NetSuite and then share that spec 
across multiple channels including marketplaces.

SINGLE SOURCE OF DATA 

NetSuite simplifies 
marketplace selling 
by becoming the 
central hub for all your 
company’s data.

http://www.netsuite.com
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This single source of truth saves merchants from the 
repetitive and time-consuming work of duplicating 
product items for each marketplace. 

The syndication is done through a connector from one of 
the NetSuite partner solutions listed on SuiteApp.com. 
Once the connector is enabled within the core NetSuite 
platform, it allows the data to flow—stock levels are 
synchronized, sales orders replicated, customer 
information created or updated—all happening in near 
real-time within the NetSuite platform and back to the 
marketplace channel the customer is transacting against. 

Multiple Systems Single Platform

Customer 
information

Customer data is siloed in channel-specific 
systems and often inaccurate and redundant.

A single cross-channel view of a customer that enables 
consistent and personalized service and offers, builds loyalty 
and grows lifetime value.

Inventory
Visibility restricted to specific channels, limiting 
the capability to efficiently manage inventory.

Accurate, real-time inventory visibility across the entire 
enterprise helps optimize decisions for profitable fulfillment 
processes and also meet customer delivery expectations.

Orders
Customer expectations fall short with 
limited ability to manage orders across 
multiple channels.

Centrally manage orders from multiple channels to meet 
customer expectations to buy, fulfill and return anywhere, 
process orders faster and lower operational costs.

Returns
Cross-channel returns and exchanges are not 
possible, or are manual and costly to process.

Accept returns from all channels, fulfill exchanges,
manage credit processing and ensure saleable items 
return to inventory.

Items
Item data and attributes managed in silos, 
generating multiple versions of the same data.

Consolidate and centrally manage item data and attributes 
across all channels from a single source of truth.

Pricing and 
Promotions

Prices and promotions are channel-specific only.
Prices and promotions are easily rolled out across channels or 
customer segments.

http://www.netsuite.com
http://suiteapp.com/
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Customer service is also more streamlined using the 
NetSuite platform because CSRs have a unified view 
of every customer regardless of what channel they 
are interacting and transacting in. They can see how 
many times a customer has made purchases on certain 
marketplaces, called in for a support inquiry or check 
the status of an order or shipment details. 

Customer service reps (CSR) can also handle customer 
service and order management tasks through NetSuite 
CRM and Order Management System (OMS), unlike 
other systems where the CSR might have to jump into 
the specific marketplace channel or into a third-party 
CRM or another OMS to assist the customer. With 
NetSuite, reps stay in one system to manage inquiries, 
orders, refunds and exchanges, and any changes to the 
orders for the operations team to fulfill. Moreover, any 
updates to the order that take place are reflected in the 
appropriate channel in near real-time whether it is the 
order being fulfilled or a corresponding email inquiry 
being addressed.

SEAMLESS CUSTOMER SERVICE

Customer service is also 
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Some marketplaces will release customer information 
for retargeting purposes to drive future sales. This 
information gives you the opportunity to engage with 
your marketplace shoppers and possibly bring them 
back to your site.

The native marketing automation tool within NetSuite 
allows marketers to segment customer groups to 
create retargeting campaigns. For example, if a 
customer buys one of your products from eBay, you 
can automatically send them an email thanking them 
for the purchase and inviting them to come to your 
website to shop again. NetSuite is also able to track 
and flag the email consents and opt-in preferences 
within the customer profile.

Minimize time and maximize profits 
The ability to share inventory, access customer records, 
streamline customer service and order management 
in one place makes selling on marketplaces as easy 
as selling on your ecommerce site. The single platform 
approach can save a tremendous amount of time, 
eliminating the need to use different systems and 
reducing error in the manual processes. This allows 
you to focus on what’s truly important—engaging with 
customers and increasing profits through new channels. 

EASILY ENGAGE WITH YOUR 
MARKETPLACE SHOPPERS

The single platform 
approach can save a 
tremendous amount 
of time, eliminating 
the need to use 
different systems and 
reducing error in the 
manual processes. 
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